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Abstract:
The success of an organization to communicate the brand promise is premised by the internal
branding procedure and the contribution of employees in the creation of branding. The present study
provides the importance that employees have in providing value to the organization from the
perspective of the holistic brand knowledge pyramid which includes, brand citizenship, brand
commitment, and belonging.  In –depth interviews were conducted from an H. E institute to
understand employee involvement in internal branding and the related organizational requirements
from a knowledge based management environment.   The results provide insight into the strength of
employee participation in the co-creation of brand and the organizational requirements for
stimulating its human capital to live the brand in its environment.
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